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The SOUTHERN WOMEN’S SHOW IN CHARLESTON
debuted on September 23-25, 2016 at the Charleston
Area Convention Center and was the latest addition to
the highly successful series of Women’s Shows
produced by Southern Shows, Inc. for over 30 years.
The inaugural show featured exhibits, interactive
workshops, entertainment and features on fashion,
food, home décor, art, education, business, healthcare
and travel, all in a festive and comfortable atmosphere.
With almost 300 exhibits, women from the Lowcountry
area were able to shop, compare, sample and most of
all have fun.

TOTAL AD CAMPAIGN $168,301
PR IMPRESSIONS 3,690,583
NUMBER OF EXHIBIT SPACES 296
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SCENES FROM THE SHOW



The inaugural show attracted MOTHERS, DAUGHTERS, GIRLFRIENDS AND CO-WORKERS who
attended the three day event. Our show surveys indicated that women came to the show to shop, attend
cooking demonstrations, sample gourmet items from the SC Department of Specialty Foods, watch fashion
shows and stage presentations, register for promotions and prizes, explore artisan works at the Etsy
Pavilion, chat with regional authors, meet special guests, and have fun.

SOUTHERN
W/IMEN:S
SHOW?

DEMOGRAPHICS



The show aligned with local nonprofits including the CENTER FOR WOMEN, JUNIOR LEAGUE OF
CHARLESTON, SUSAN G. KOMEN - LOWCOUNTRY AFFILIATE, PET HELPERS and LEAGUE
OF WOMEN VOTERS. On Friday morning, as an official Kickoff to the Southern Women’s Show, the
Center for Women hosted the Influential Women in Business breakfast which drew over 125
community leaders and recognized outstanding women across the lowcountry. The Junior League of
Charleston promoted the show at their membership meetings and sold cookbooks at the show. Susan
G. Komen — Lowcountry Affiliate promoted the show through their social media platforms and Pet
Helpers hosted a furry fashion show on stage.

Center for Women Breakfast Junior League Susan G. Komen
Exhibit Space Exhibit Space
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On Friday, LOWCOUNTRY LIVE broadcast from the show and featured six different segments
highlighting a variety of exhibitors and features. NASH FM 96.9 RADIO PERSONALITY BILL WEST
and 1250 WTMA RADIO PERSONALITY CHARLIE JAMES both showed off their cooking skills on
the Food Lion Kitchen Stage. LOWCOUNTRY PARENT hosted a Mother Daughter Lookalike contest
and POST & COURIER sponsored a selfie station and Free Friday promotion for their readers.
Throughout the three days, LIVE 5 WSCS featured several personalities at the show for meet and
greet opportunities.
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Mother Daughter Contestants

Lowcountry Live Post & Courier Ad
at the Show
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Val Chmerkovskiy
From Dancing with the Stars

Fashion Shows
from Fly Modern Boutique

Mother Daughter Lookalike
Sponsored by Lowcountry Parent

The Frozen Sisters

FOODAALION
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Food Lion Kitchen Stage

Throughout the three days, exciting and educational activities were held on two different stages. The
stages featured innovative COOKING programs, FUN contests and promotions, FASHION shows

and more — all designed to attract, captivate and entertain the target audience.

FEATURES & PROMOTIONS
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A comprehensive marketing and advertising campaign promoted the show for three weeks
through TELEVISION, RADIO, PRINT and numerous DIGITAL PLATFORMS as well as SOCIAL
MEDIA and GRASSROOTS MARKETING initiatives. The show was promoted with signage in 6

Chevy Dealerships, 26 Walgreens stores and hundreds of retail locations,
awareness in high traffic locations, as well as media contesting and promotions.

increasing sponsor
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The Southern Women’s Show received
comprehensive television coverage and
exposure. In addition to a two week paid
schedule on two network stations, the
show’s extended reach was enhanced
through promotions, contests and live
shots.

NUMBER OF TV SPOTS 62
TOTAL TV CAMPAIGN $68,100
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http://southernshows.com/downloads/WCS 16 TV 30 sec.mpeg
http://southernshows.com/downloads/SWS16_CH_30second_Final_073116.mpg

Eight radio stations promoted the show to listeners through different formats, including:
ADULT CONTEMPORARY, URBAN, COUNTRY and POP.

Numerous spots were produced to highlight the
show and ran in paid and promotional schedules
across the region. Additional live spots and
endorsements were run on key stations featuring
sponsors and promotions.

HOTWEAS

NUMBER OF STATIONS 8
NUMBER OF RADIO SPOTS 304
TOTAL RADIO CAMPAIGN $50,000

ReBand Hip-HopFlavat FM 96.9

RADIO ADVERTISING
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http://southernshows.com/downloads/WCS 16 Radio.30 sec.mp3
http://southernshows.com/downloads/SWS16_CH_Radio_30sec_080116.mp3

SOUTHERN WOMEN'’S SHOW september 23-25 charieston area convention center
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A digital media campaign was integrated into
the marketing plan to reach women on-the-go
and target a younger demographic (25-40
years) and included advertising through
FACEBOOK, and geo-targeting ads.

IMPRESSIONS 314,000
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The Southern Women'’s Show was advertised through an extensive print campaign with THE
POST & COURIER as well as weekly and monthly REGIONAL PUBLICATIONS in order to
saturate the market.

SHOW PROGRAM DISTRIBUTION 5,000 NUMBER OF PRINT ADS 17
TOTAL PRINT SCHEDULE $28,429

SOUTHERN
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A dedicated Public Relations Firm generated buzz with women in the market through scheduled live TV
& RADIO INTERVIEWS, PRINT EDITORIAL in the THE POST & COURIER, magazines and numerous

ONLINE CALENDAR LISTINGS. They delivered extensive media coverage through all advertising
platforms.

IMPACT 3,690,583 Impressions

Southern Women’s Show making
MOLJL Charleston debut

East Cooper’s Weekly Community Newspaper Since 1964 o
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“Dancing with the Stars” star Val Chmerkovskiy will be making an appearance at the Iollclal Vend'ors “(Jj sh{owc%se i
) 4 all types of products an %
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! s ; services to our guests. The breaktast . d owner of
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Chmerkovskiy has been a regular on “Dancing with the Stars” since 2011. He won the show’s 20th season when he. pRrs For book Jovers, Buxton Books wil host listof authors.” %
partnered with Rumer Willis in 2015. A Ukrainian-American professional dancer, he Is a two-time World Latin Dance ing demos, plus an opportun tytomeet direer ol gwk

Champion and a 14-time U.S. National Latin Dance champion. A true renaissance man, Chmerkovskiy also plays the
violin, is the co-owner of Dance with Me, which has dance studios across the country, and has launched his own clothing
tine.
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kept fans engaged.

WPE Southern Women's Show Charleston added 5 new
S photos
September 23 at 8:31am- @

Thank you to our amazing sponsors, The Post and Courier, Chevrolet,
Food Lion and Little Black Dress Wines!! We could not have done it without
you!
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E-NEWSLETTER SUBSCRIBERS 585
FACEBOOK FANS 1,953
UNIQUE PAGEVIEWS 36,727
GROUPON REDEMPTIONS 224
INSTAGRAM FOLLOWERS 128
TWITTER FOLLOWERS 122
TOTAL VALUE $339,822

il Like W Comment

Mauri Breaker, Arica White-Fishback, Kelly Hyatt Timmons and 6 Chronological ~
others like this.

i Southern Women's Show Charieston Our sponsors are the best!
BN saptember 22 at 10:42am

SOCIAL MEDIA & E-NEWS

A social media campaign was integrated into the
marketing plan to reach busy women through
FACEBOOK updates, promotions on GROUPON,
TWITTER, and INSTAGRAM. Show Updates through
the Official Show Website and E-NEWSLETTERS
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Hula Hoop Your Way to
Weight Loss
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Show sponsors enhanced the success of the Southern Women’s Show and created exciting and
interesting features, promotions and activities within the show.

F 0 0 D ﬁ L I 0 N LITTLE BLACK DRESS

CHEVROLET s

The Post and Couvier

postandcourier.com
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It is a privilege to bring the very best in health, beauty, home, fashion and more to the greater
Charleston area. With the help of our sponsors, partners and exhibitors, the 2016 Southern
Women’s Show was a huge success. Plans are underway for next year’s event and response is

already strong. Reserve your space today!

Ashton Powell Laura Campbell

Stacy Abernethy
Sponsorship Director

Executive Show Manager Assistant Show Manager

SOUTHERN tember 22-24 charleston area convention center
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WE LOOK FORWARD TO WORKING WITH YOU IN 2017
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